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WORLDWIDE BOLOGNA

3 GLAVELES

FILARMONICA

By 3 Claveles -

Bueno Hermanos $S.a.

ABOUT THE COMPANY

Since 1930, 3 CLAVELES - BUENO
HERMANOS S.A. is a well-known
Spanish manufacturer of high quality
hairdressing  scissors, manicure-
pedicure  nippers  and beauty
accessories. At Bueno Hermanos, we
work around values that allow us to be
one of the best manufacturer of hot
forged scissors in the world, with a
constant commitment

3 Claveles

1930

SPAIN

HALL: 33

STAND NO: G20

WEBSITE: www.buenohermanos.com

to quality, innovation and design.
Sustainability, training and continuous
improvement  of the  company's
production processes and operations, in
order to offer the highest quality
products and services. Professionalism,
know-how and technology are combined
with  the passion we put into
manufacturing quality cutting tools.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

At Bueno Hermanos S.A., we are convinced that
sustainability is a natural part of being a

successful business. Therefore we always strive to

act ethically, transparently and responsibly.
Environment

Strategy: Contributing to the improvement of
environmental conditions and the reduction of
impacts. Reduction and savings in energy costs
and consumption.

Plans: Installation of Solar Panels - Recycling
waste - Reduction of around 40% in the use of PVC
and PET plastic in packaging.

Material Social

Strategy: Supporting and fostering the work-family
balance and equality.

Plans: Installation of Evaporative Biocoolers in
factory and warehouse-Life-Work Balance Plan-
Equality Plan-Corporate Social Responsibility Plan.



http://www.buenohermanos.com/
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WORLDWIDE BOLOGNA

ACQUALAI

ABOUT THE COMPANY

Acqualai is a meeting point between
skincare and suncare, a collection of
skincare-infused mineral SPFs. Its
mineral formula with Zinc Oxide (non-
nano) is suitable for all skin types,
especially the most sensitive. The
collection was created for offering a
safe SPF for the skin and for the planet,

KRQUALAI

[TALY

HALL: 14

STAND NO: G38

WEBSITE: www.acqualai.com

by also for a year-round use. Acqualai
has an Italian soul, which s
recognizable in every detail, the
production is proudly Made in Italy, with
a short supply chain.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

Climate  change,  water  pollution,
overfishing, but also the chemical filters
contained in sunscreens cause coral
bleaching and the alteration of marine
biodiversity. Oxybenzone, Octinoxate,
Octocrylene change the DNA of corals,
causing sterility and an inability to
reproduce. Our formulas are reef-safe,
which means they are free of harmful
ingredients to the marine environment and
contain non-nano Zinc Oxide as sole active
ingredient, the safest mineral filter on the
market.

By donating 1% of our annual sales, we
support a growing network of non-profit
organizations to address our planet's most
pressing environmental issues.



http://www.acqualai.com/

SKIN POSITIVE skin positive

B - - R s I SPAIN
y Quimi Romar S.L.u. s
STAND NO: D18-E17
WEBSITE: www.quimiromar.com

ABOUT THE COMPANY

Romar Global Care - Agrado Cosmetic, extensive product catalog to the mass

guaranteeing that it comes from
sustainably managed forests.

83 Quimiromar and Envasado Xiomara - is market channel with a clear consumer-
== a group  specialized in  the centric vision. The group is committed to
E manufacturing of cosmetics, perfumery, sustainability and innovation with value
g personal care and hygiene and for money criteria and following high
ot drugstore products owned by the GPF quality standards (the group has ISO
od investment fund. It is the first aerosol 9001, ISO 22716 and IFS-HPC). The
) bottler in Spain and one of the most group's brands are present in more than
e important in liquids. With more than 50 100 countries.
E years of experience, it directs its
m o
8 FOCUS ON SUSTAINABILITY: PRODUCT
Hyaluronic Hidra Glow is not only a super- e
hydrating facial gel cream but also a " |
sustainable beauty choice. It features e
natural micas, which provide intense AGR A E
radiance, high chroma, and excellent Sk‘”DoAs%\,Q Z o
. . e ¥ AGRAD®
sensory benefits. These micas are _ w2  Skin positive
responsibly sourced, supporting Valurg:. §82 | i
environmentally friendly production. The H ra s - HyaEC
product prioritizes sustainability with 97% & oW 122 aQ
of ingredients of natural origin, ensuring g %_ﬁ g
minimal  environmental  impact.  Its Gamlﬁgﬁﬂc,m %ﬁ;ﬁ; :
> packaging is made from 100% recyclable i ’;ﬁ
o materials, with a cap designed to reduce . %’;
E plastic ~ content.  Furthermore, the W 5@%
: cardboard packaging is PEFC-certified, %:%'5‘



http://www.quimiromar.com/

ALERASIA

By GEFCOM S.a.s. di
Moccagatta G. & C.

Gefcom has been the point of reference
for those working in the professional
beauty sector for over 30 years. Thanks
to its vast experience, it carefully
selects and offers the best brands for
Beauty Centres, Wellness Centres and
Spas. Gefcom meets the needs of all
professional operators in the sector by
offering a wide range of cosmetic and
disposable products, accessories and

Alerasia home fragrances are born as an
upcycling project, from the creative
recycling of post-consumer wine
bottles. The expert artistic processing
of glass transforms them into elegant
design objects, giving new added value
rather than simply exploiting the
material as the normal recycling process
would do. Candles and diffusers are
handcrafted by a master glassmaker,
becoming precious unique pieces. Once
the essence is finished, the products
can be reused and collected as
accessories for the table and for the
home, creating original and unique sets.

ALFRASIA

ESSENZE
DEL MONFERRATO

[TALY

HALL: 30

STAND NO: E30

WEBSITE: www.alerasia.com

equipment, solariums, and furniture.In
addition to distribution for the
professional sector, Gefcom actively
develops cosmetics and home fragrance
brands. Among the best known, iTan, a
historic professional sunscreen brand,
and Alerasia, a new skincare and home
fragrance brand with a strong link to the
Monferrato area and a strong vocation
for sustainability.



http://www.alerasia.com/
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WORLDWIDE BOLOGNA

ARCA
ETICHETTE

ABOUT THE COMPANY

Arca Etichette, a Benefit Corporation B
Corp certified, produces self-adhesive
labels and sleeve for packaging
decoration, promotion, safety, logistics
and the best automatic labelling
machines, print-apply, laser markers.

[TALY

HALL: 19

STAND NO: H12-111

WEBSITE: www.arcaetichette.it

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

Arca Etichette has included ocean
plastic in its range: the first material in
the world, ISCC Plus certified, for
producing labels, created to combat
ocean plastic pollution, maintaining the
same quality and performance as fossil-
based films. This material is made from
plastic waste that risks ending up in the
ocean located within a 50km from
shores where waste management is
non-existent or inefficient.



http://www.arcaetichette.it/
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WORLDWIDE BOLOGNA

ARROGANCE

ARROGANCE

MILANO

By The First SpA

ABOUT THE COMPANY

Historical brand of the cosmetic scene
"Made in Italy", since the early 80s is
distinguished by its unique style,
immediately recognizable, dynamic and
future-oriented,  making it  an
undisputed protagonist in the Italian
perfumery scene.

In each Arrogance product, the
unmistakable metropolitan style stands
out.

FOCUS ON SUSTAINABILITY: PRODUCT

Faithful to the dynamic and constantly
evolving  approach, = ARROGANCE
approaches to intercept new trends and
consumers, becoming the protagonist of
an epochal restyling involving its iconic
lines.

In an increasingly market-oriented
approach to sustainability, a real buying
driver  especially for the new
generations, the fragrances that have
always been characterized by a textured
plastic case are now dressed in new
light with bottles of recyclable glass,
keeping the lines, renewing itself in
precious and modern details, in line
with stylistic trends of the market.

ITALY

HALL: 14

STAND NO: B24-C25
WEBSITE: www.thefirst.it

Milan, cradle of new trends and city of
fashion par excellence, perfectly

combines the love for tradition and the
drive towards modernity and innovation.
For her and him, ARROGANCE proposes
a careful and accurate selection of the
best essences to give life to fragrances
with unique and unforgettable style.



http://www.thefirst.it/
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WORLDWIDE BOLOGNA

ARTISTIQUE
NEDERLAND

ABOUT THE COMPANY

Artistique  Nederland B.V. is an
innovative and dynamic company
located in Deventer that was founded by
the Gobel brothers in 1995. Both

brothers were qualified hairdressers
themselves and also very active in the
hairdressing trade. They still own and
run several hairdressing salons to this
day. We are 100% independent,

B3 \rrisTiQUE:

;"‘f_ MADE IN THE NETHERLANDS

THE NETHERLANDS

HALL: 37

STAND NO: E2

WEBSITE: www.artistiquened.nl

therefore the quality of our products is
excellent and guaranteed.

We offer all kinds of hair cosmetics. We
supply  hairdressers  worldwide. In
Europe, Artistique exports its products
to countries such as Belgium, Germany,
Poland, Austria, Switzerland, Czech
Republic and others. Outside Europe, our
products are available in South Africa,
Saudi Arabia and Ukraine, among others.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

With our own factory, production
facilities, laboratory, printing
department, warehouse and training
centre we are 100% independent,
therefore the quality of our products is
excellent and guaranteed.

We must of course treat our earth with
care. That's why we save energy, limit
water waste, use natural light and/or
LED light. We also work with light
sensors and benefit from the Dutch
climate by using groundwater to cool

products during production. We make |

our production processes energy
efficient and contribute to reducing CO2
emissions.

N
! N

- " ARTI
W, | SHADES,

ART| -
| SHADES



http://www.artistiquened.nl/
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WORLDWIDE BOLOGNA

ASQUAN ASQUAN A
GROUP

FRANCE

HALL: 15A

STAND NO: A17

WEBSITE: www.asquangroup.com

ABOUT THE COMPANY

At Asquan, our mission is to empower to delivering customized, hassle-free
beauty brands in their quest for the packaging solutions with swift lead times
perfect  packaging  solution. We and unparalleled customer service. Let
understand the challenges faced by our expert teams bring your brand’s
brands in the beauty industry, and our vision to life with precision, reflecting
dedicated team of specialists is your brand in every detail.

committed

FOCUS ON SUSTAINABILITY: PRODUCT

The Migo Collection seamlessly integrates the
most sought-after attributes in today's beauty
industry: opulent design and sustainability.
Crafted by our in-house designers with a focus
on sustainable luxury, this patent-pending
design is styrene free, rechargeable, refillable,
recyclable, metal free, mono-material, and PCR
possible - all while delivering distinctive
functionality and an elegant aesthetic.

The rechargeable airless pumps feature a
unique  twist-to-lock/unlock  mechanism,
eliminating the need for an extra cap, easy
disassembly of pump assembly ensures easy
recyclability. The jars boast a mono-material
construction, while also embracing eco-
friendly rechargeability.



http://www.asquangroup.com/
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WORLDWIDE BOLOGNA

BEABHWAVER () BEACHWAVER Co.*

ABOUT THE COMPANY

The Beachwaver Co. is committed to
innovation, accessibility, inclusivity,
sustainability, and positivity. We
empower everyone to embrace their
beauty and unlock their full potential
because we believe we're all capable of
incredible things. Our premium vegan,
science-backed haircare and patented
styling tools are designed to deliver real
results.

USA

HALL: 37

STAND NO: F16 / G17

WEBSITE: https://beachwaver.com/

Known  for  versatile, high-quality
products, we offer solutions for every hair
type and  texture. Focused on

sustainability and inclusivity, we create
products that empower individuals to
embrace their unique beauty. With over
75 prestigious beauty awards and

113,000+ glowing social media reviews,
women-owned,

Beachwaver is a
independent brand.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

Sustainability is at the heart of Beachwaver and
a fundamental part of our brand DNA. We're
deeply committed to  minimizing  our
environmental footprint in every way possible.
For instance, we've reduced our packaging by
50%, drastically cutting waste, and continue to
streamline our supply chain to reduce excess.
One of our standout initiatives is the Certified
Open Box program. Through COB, we breathe
new life into pre-loved Beachwaver tools by
refurbishing them to like-new condition and
offering them at a discounted price. This not only
supports sustainable practices but also makes
high-quality products more accessible, reducing
the need for new manufacturing. These initiatives
are just the beginning. We’re dedicated to driving
positive change, continuously working toward a
more sustainable future.



https://beachwaver.com/
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WORLDWIDE BOLOGNA

BEAUHEIT
By Unique
Products Aps

ABOUT THE COMPANY

BEAUHEIT is a premium, no-gender,
vegan skincare range for the
environmentally aware and quality
conscious user who is worried about
our planet but still expects products of
an exquisite quality for a holistic and
circular beauty routine.

BEAU
HEI:T

ARK

HALL: 21
STAND NO: Q2
WEBSITE: www.beauheit.com

Our products are sustainable made with
100% wind energy on our CO2-neutral,
organic certified factory in Denmark.
BEAUHEIT is made in a female owned,
socially responsible company conscious
of our duty to also employ people with
handicaps and using fairtrade.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

BEAUHELI::T is a sustainability and holistic brand. In
respect to fair trade / ethical sourcing more than
20% of our raw materials are certified organic hy
COSMOS and fair trade by Fair for Life. For the last
20 years we have been a socially responsible
company as we have employees with physical and
mental handicaps. Almost half of our employees
are challenged due to handicaps. We have a
cooperation with our local authorities on this.

The packaging material we use is from recycled

and recyclable PET and glass. We use many &

circular ingredients. One of the main ingredients is
an anti-age ingredient made from left-over of apple
plum from a cider production in Catalonia.
Improved environment footprint come from
implementing different initiatives and we believe in
a holistic approach involving transportation,
manufacturing, sourcing, packaging and energy
source. Our company is CO2 neutral - all energy
used come from 100% wind energy.

.



http://www.beauheit.com/
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WORLDWIDE BOLOGNA

BEE FACTOR
NATURAL
COSMETICS

ABOUT THE COMPANY

BEE FACTOR is a Greek production
company  specializing in  natural
cosmetics.We offer a diverse range of
body, face, and hair care products, as
well as natural oils and baby products.
All our products adhere to EU Good
Manufacturing Practice (GMP)
standards, ensuring  safety and
effectiveness.

BEE FACTOR

natural cosmetics

GREECE

HALL: 21

STAND NO: F10

WEBSITE: www.beefactor.gr

We respect nature and prioritize
ecological awareness, using 100%
recyclable  packaging and certified

cardboard from the Forest Stewardship
Council (FSC). Join us and FEEL THE
POWER OF NATURE.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

On a planet that sustains us, BEE FACTOR is
dedicated to operating with conscience and
respect for nature. We are committed to
maintaining a minimal ecological footprint,
ensuring that 100% of our product packaging is
recyclable. We contribute to responsible social and
environmental management of timber. Our paper
boxes carry the Forest Stewardship Council (FSC)
certification, indicating that they are made from
recycled materials or sourced responsibly through
accredited forestry management. Additionally, the
cartons used for our packaging are compressed to
reduce waste. At every stage of our production
process—from the development and processing of
raw materials to the packaging of our products—
we actively promote environmental awareness. We
just Adore Nature!

BEE FACTOR

tufal cosmeticsl

SUGAR FEELINGS

_————



http://www.beefactor.gr/
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WORLDWIDE BOLOGNA

BEESLINE

ABOUT THE COMPANY

Beesline is a beegan skincare brand
offering a range of safe, effective, and
eco-conscious products, with a focus
on face care. Using ethically sourced
bee byproducts, Beesline is committed
to protecting wild bees while delivering
clean, innovative formulations. Founded
by siblings, a chemist and a pharmacist,
Beesline has over 30 years of expertise

beesline %

A BEEGAN COMPANY

LEBANON

HALL: 14

STAND NO: D4-E3
WEBSITE: www.beesline.com

in crafting gentle solutions for all skin
types. As a leader in the Middle Eastern
market, Beesline is now expanding
globally, with a successful launch in 1,500
French pharmacies and a growing
presence in over 20 countries.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

Lebanon, home to 900 wild bee species, faces
challenges like lack of data, public interest, and
conservation policies to protect them. To address
these issues, Beesline launched the GenBee
Project to raise awareness and conserve wild bees
through  three  sub-programs.  Funding &
Conservation: Beesline has been funding a 3-year
field monitoring program to gather crucial data on
wild bees aiming to create Lebanon’s first Red List
of Bees. This project is led by Dr. Mira Boustani in
collaboration with the Lebanon Reforestation
Initiative. Awareness Programs: The Young
Guardians program educates students on wild
bees, reaching 1,700 participants since April 2023.
On the other side, Guardians of the Wild engages
the public by including educational materials and
bee-attracting seeds with orders, fostering
community action. Beesline was named Global SDG
Pioneer for SMEs in 2023 for its efforts,
highlighting its commitment.



http://www.beesline.com/
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WORLDWIDE BOLOGNA

BELL

). HYP@Allergenic

_— Allergy Tested

HYPOALLERGENIG

ABOUT THE COMPANY

Bell Hypoallergenic is a Polish makeup
cosmetics brand that has been carefully
listening to women's needs for 30 years.
The high quality of the products and
their unique formulas have made the
brand recognizable around the world
today. We offer a collection aimed at
conscious women seeking a fresh and
modern approach to makeup. All our
products undergo rigorous testing under

POLAND

HALL: 26

STAND NO: B83-C84

WEBSITE: www.burton-trade.com

the supervision of dermatologists and
ophthalmologists, ensuring the highest
standards of safety and comfort. With the
HYPOAllergenic line, even individuals with
sensitive skin and eyes can safely enjoy
makeup trends while avoiding allergic
reactions. In 2021 the brand expanded to
include makeup products from the Clean
Beauty category - 100% vegan and free of
unnecessary ingredients.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

When we create beauty, we remember about our
planet. Therefore, we make consistent efforts to
develop and implement our strategy of eco-
responsibility. At Bell, we are fully aware that our
actions affect the Earth and how the life of future
generations will look like. What inspires us most
are our consumers — extremely aware women who
change their everyday habits out of respect for our
planet. The steps that we have implemented are
only a beautiful beginning. We are constantly
striving to take even better care of this place we all
live in thanks to introduction vegan products and
line. You can find in our portfolio products based
on clean beauty definition - with short ingredient
lists and products, as well as products with PCR
content in packaging. We reduced carbon footprint
because all products are manufactured in Europe -
in Jozeféw, near to Warsaw. Additionally we
provide green roofs in our factories and precious
shelters for the smallest inhabitants of our planet.

agw@ ECO-RESPONSIBLE

COSMETICS

BECAUSE WE CARE.

"\ ANIMAL
FRIENDLY

ZERO-WASTE
PACKAGING
ENTIRE RAW MATERIAL

_—2~_ REDUCED
7 09\ CARBON
© | FOOTPRINT
R ek

S = y
e
L useD m out
15 SSUACED oM SUSTARASLE
' -
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WORLDWIDE BOLOGNA

BENECOS AND GRN === &

shades
of nature

By Cosmondial = "

GERMANY

HALL: 21

STAND NO: E7

WEBSITE: www.cosmondial.com

ABOUT THE COMPANY

In 2008, Silke and Stephan Becker Each brand focuses on  quality
founded their company with a mission: ingredients, fair pricing, eco-friendly
to make the world better through clean, packaging, and modern design—clean,
organic cosmetics. Their brands, GRN certified  organic ~ cosmetics  for
[GREEN] and benecos, reflect this goal. EVERYONE!

benecos includes the color line Natural

Beauty, skincare ranges benecosBIO

and Natural Basics, and the men’s line

for men only.

FOCUS ON SUSTAINABILITY: PRODUCT

Beauty ID: The benecos refillable palette Beauty ID is |
a sustainable and innovative solution in the world of |
eye makeup, providing a long-lasting, eco-friendly
alternative. This compact refill palette, complete with
a mirror, is designed to keep your entire makeup
routine by your side wherever you go. With four pre-
filled palettes to choose from, each tailored to
different skin types, it offers convenience and
personalization. The palette is equipped with
eyeshadow, lip & cheek, blush, highlighter, and
contouring products, all 100% certified organic
(COSMOS Organic) and PETA-approved. Thanks to its
magnetic pans, these makeup products can be easily
replaced when they’re empty, or swapped out to
create new, exciting looks whenever desired. By using
the refill system, you reduce waste significantly,
making the Beauty ID a stylish, durable, and
environmentally conscious choice. This palette
combines sustainability, versatility, and beauty in one
elegant package.



http://www.cosmondial.com/
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WORLDWIDE BOLOGNA

BRIVAPLAST
GROUP

ABOUT THE COMPANY

Brivaplast, an lItalian family-owned
company with more than 55 years of
experience in the production of
cosmetic packaging, is one of the world
leaders in offering application solutions
for mascara, lipgloss, concealer,
eyeliner and eyebrow.

Brivaplast has two production units,
Italy (HQ) and China (Shanghai), and an

FOCUS ON SUSTAINABILITY: PRODUCT

"This is our second life!" Brivaplast’s solution
to your sustainability questions. We have
renewed our packages to showcase how
Brivaplast provides a second life to materials
that were once used and discarded.

Our Green Product Line is comprised of retail
and travel size recycled material packaging for
mascara, eyebrow, eyeliner, concealer and
liquid lip applications, that can be finished
and decorated from a wide range of
established techniques.

The COLORFUL FINISH utilizes mainly
RENEWABLE RAW MATERIALS of WASTE
PLANT ORIGIN. These represent up to 50% of
the composition of the finish and it derives
from vegetal wastes from olive trees or soy
plants. The varnish is made in Italy.

@rivaplost

COSMETIC PACKAGING

[TALY

HALL: 15

STAND NO: D10-E9

WEBSITE: www.brivaplast.com

office in the USA (California) to support
all customers worldwide.

In 2022, they acquired Metal Tech, an
Italian company that makes
metallization, UV and acrylic coatings.
Recognized on the market as a mascara
leader, they are always able to offer
innovative application solutions.

Recycled
materials

Brivoplost


http://www.brivaplast.com/

BYPHASSE BYPHASSE
DOBER IMPORT
EXPORT SL o

STAND NO: C67-C74
WEBSITE: www.byphasse.com

ABOUT THE COMPANY

Byphasse is an international cosmetic Byphasse works with local production

brand  specialized in personal and ynjts (EU) and consciously designs under
products, 105 of them being vegan v- pyices,

Label certified. The brand is composed
of 6 product families: facial, body, hair,
feet, hands, baby and aim to provide a
basic need that everyone deserves to
have access to: personal care.

FOCUS ON SUSTAINABILITY: PRODUCT

To help our consumers do their gesture o ? )
for the planet, in 2023 we developed g.
and launched 1L eco-refills formats for &k

our Caresse shower creams. These new ‘ :

formats use 76% less plastic compared
to a conventional bottle of the same
capacity. At Byphasse, we believe that
small actions add up to big changes: 1
small gesture + 1 small gesture + 1 small

gesture + ... = A BIG GESTURE for the
planet.
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WORLDWIDE BOLOGNA

CAPARDONI
BEAUTY
FULL PACK

ABOUT THE COMPANY

Since 1947 Capardoni is providing
packaging for make-up & skin care, nail
polish, perfumery, home fragrances and
personal care. Our strength is the ability
to offer a full packaging solution with a
big selection of items on stock or deliver
an experience of tailor made packaging.
Capardoni Group is also committed to
the development and promotion of Eco-
friendly packaging.

FOCUS ON SUSTAINABILITY: PRODUCT

Capardoni presents the innovative
monomaterial dropper: an ecofriendly solution
that keeps the same functionality and use
friendliness of traditional droppers

All components are produced in PP and the
collar can be manufactured in r-PP up to 99%
upon request.

The use of PP instead of glass reduces the risk
of breakage of the tube during the
transportation and the filling process.

No need to disassemble the pieces after use,
the dropper is designed to be recycled in the
conventional plastic recycling chain without
separating the components.

The dropper is available in different necks
designed to be combined with our 15ml and
30ml glass and plastic bottles.

CAPARDONI

BEAUTY FULL PACK

[TALY

HALL: 18

STAND NO: C60-D51
WEBSITE: www.capardoni.com

€
CAPARDONI

MONOMATERIAL
~ PP



http://www.capardoni.com/
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WORLDWIDE BOLOGNA

CIROA
By Jamesly

ABOUT THE COMPANY

Born in Australia and inspired by the warrior
spirit, Ciroa is a women-founded, owned, and
led brand that celebrates innovation and
beauty. Our mission is to put a little luxury
within easy reach for everyday selfcare through
our great value, high performance beauty and
body care products. Every Ciroa product is
filled with quality formulations, irresistible
scents, and skin-loving actives.

With Ciroa, you can have it all—luxury,

FOCUS ON SUSTAINABILITY: PRODUCT

Our Products leave a lasting impression
on your skin, not on the planet. Our
packaging is infused with Ecopure®, a
blend of organic ingredients that
accelerates the biodegradation of
plastics, leaving no trace behind. This
means that while enjoying our luxurious
products, you're also contributing to a
cleaner planet, as our packaging breaks
down faster than traditional plastics.

AUSTRALIA

HALL: 26

STAND NO: B74

WEBSITE: www.ciroabeauty.com

affordability, addictive scents, and real results.
What sets us apart?- Luxurious scents and
textures- Rare mix of affordability, quality, and
innovation-  Skin-loving actives catering to
diverse  skin needs- Stunning, colourful
packaging-Commitment ~ to  sustainability-
Empowerment and giving back to women-
Encouraging self-love through indulgent shower
experiences- A family-owned, mother-daughter
business.

€OPure
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http://www.ciroabeauty.com/
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WORLDWIDE BOLOGNA

COCOABROWN  (Q3

BY MARISSA
CARTER

ABOUT THE COMPANY

Cocoa Brown by Marissa Carter is a renowned
beauty brand celebrated for its innovative and
high-quality self-tanning products. With over
10 years of expertise, Cocoa Brown is a tried
and trusted name in the beauty industry,
delivering a flawless, natural-looking tan with
ease and efficiency.

FOCUS ON SUSTAINABILITY: PRODUCT

The Cocoa Brown Sunshine Serum -
range stands as a beacon of -

sustainability in the beauty industry.
Not only is the range cruelty-free, but it
has also earned accolades for its

commitment to natural ingredients.
Recently, it was honoured with three

prestigious  Global Green  Beauty
Awards, a testament to its sustainable
approach. Cocoa Brown earned Bronze
for Best Cruelty-Free Brand. Sunshine
serum range also secured Silver for Best
Vegan Body Moisturiser and Cocoa
Brown’s innovative serum for the face
was recognised as the Best Natural
Serum.

COCOA BROWN
BY MARISSA CARTER

IRELAND

HALL: 36

STAND NO: A15

WEBSITE: www.cocoabrown.ie

Their products are formulated with skin-friendly
ingredients and are designed to be fast-acting
and long-lasting. Cocoa Brown offers a diverse
range of self-tanning products including the
iconic 1 Hour Tan, best selling Sunshine Serum,
and the brand new Instant Bronze range.

Rt



http://www.cocoabrown.ie/
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Comfort Zone (comfort zone)
By Davines 3.p.a

ABOUT THE COMPANY

[ comfort zone ] is a complete line of facial and
body products, treatments and rituals created
in 1996 by Dr. Davide Bollati, pharmacist and
president of Davines Group, an Italian
company certified B Corp since 2016. The
professional expertise, gained over 25 years in
the spa and wellness industry, is combined
with the constant innovation of in-house
laboratories supported by a team of more than
60 researchers and an international scientific
committee. Vegan formulations are inspired by

conscious skin science

[TALY

HALL: 30

STAND NO: B28-C27
WEBSITE:www.comfortzoneskin.com

the principles of pharmacognosy and the many
botanical species grown in the Scientific Garden,
the open-air laboratory at the brand's corporate
headquarters. In addition, the commitment to
support regenerative organic agricutlure has
made the supply chain of active ingredients even
more sustainable, and has led to the founding in
2022 of EROC, the first Regenerative Organic
Center just outside the Comfort Zone Village in
Parma.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

Stand for regeneration is a promotional
and educational campaign that the
brand offers each year to highlight its

commitment to skin and soil

regeneration and the effectiveness and
benefits of regenerative agriculture
principles and ingredients.



http://www.comfortzoneskin.com/
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CONFALONIERI

ABOUT THE COMPANY

Made in Italy, made of wood, made to measure.
Confalonieri Matite is specialised in make-up
pencils made with sustainable wood and
manufactured entirely in our facility in
Gordona, Italy. From concept to production, we
create private label lines designed on client’s
requirements, using high-quality raw materials
and customising every part. Each product is
designed and formulated by our R&D team,
making the most of our expertise of over 50
years and providing innovative solutions.

Confalonieri Matite is specialised in the
[ ]

CONFALONIERI
MATITE

[TALY

HALL: 15A

STAND NO: Ab
WEBSITE:www.confaloniericosmetica.com

production of wooden pencils, using PEFC
certified cedar. The pencil itself, is made with
wood sourced from responsibly managed
forests. For our formulas we use only high
quality raw materials, chosen and sourced with
care for people and the environment. We respect
the strictest standard of quality and monitoring
of the supply chains, producing pencils certified
by Cosmos, Natrue and Ecocert. We're reducing
plastic by using caps made with recyclable
materials, recycled PCR or aluminum.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

Confalonieri Matite is specialised in the
production of wooden pencils, using
PEFC certified cedar: when it comes to

sustainable make-up products, we have "

a head start. Our products have a
minimal packaging, the pencil itself,
made with  wood sourced from
responsibly managed forests. That's
just the starting point: for our formulas
we use only high quality raw materials,
chosen and sourced with care. We're
reducing plastic by using caps made
with recyclable materials, recycled PCR
or aluminum.



http://www.confaloniericosmetica.com/
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WORLDWIDE BOLOGNA

CORE BY URANG cone
By Jinsa F&B Co., Ltd ~

ABOUT THE COMPANY

Urang is a premium organic skincare brand
known for its commitment to clean, natural
ingredients and overall wellness. Launched in
2016 December and created from lJina Lee
(CEO/founder)'s own kitchen, Urang now has a
global presence in 19 countries. Inspired by
Urang's philosophy and values, including
sustainability, sincere dedication to the
ingredients, and transparency in processes,
Jina created her second brand--Core by Urang.

FOCUS ON SUSTAINABILITY: PRODUCT

Most skincare products leave behind
unused residue, forcing you to throw
away what you've paid for. But not with
Core by Urang. Designed with a
precision dropper and a recyclable
glass bottle, our formula ensures you
can use every last drop—nothing goes to
waste. Not only does this maximize your
product’s value, but it also reduces
environmental impact by minimizing
leftover  product and  promoting
sustainability. A skincare experience
that’s as efficient as it is eco-conscious.

SOUTH KOREA

HALL: 14EG

STAND NO: 33

WEBSITE: www.urangnatural.com

Core by Urang focuses on essential ingredients,
leaving out unnecessary additives for a clean
and effective skincare solution. Developed for
young and sensitive skin, the minimalist
formulas prioritize what truly matters to maintain
natural beauty. Rooted in purity and clean
beauty, it offers simple yet effective skincare
solutions.



http://www.urangnatural.com/

DUNGUD DunGid

AUSTRALIA

HALL: 37

STAND NO: F15

WEBSITE: www.dungud.com

ABOUT THE COMPANY

DunGid is more than just haircare—it's an Qur products are designed to perform both in
attitude. Aussie-made and owned, we create gglons and in the hands of everyday people who
high-performance, ~ salon-quality ~ products vajye authenticity, sustainability, and style.At
designed for people who want effortless, Cosmoprof Bologna, we're here to connect with
wearable hair without the fuss. Inspired by (istributors, retailers, and salons that want to

street culture and real-life creatives, our gffer something fresh, fun, and undeniably giid.
formulas are simple, unisex, and clean—free Gome see what the hype is about!

from unnecessary additives but packed with
the giid stuff.We’re growing fast, disrupting the
industry ~ with  bold  branding, ethical
formulations, and a rebellious spirit.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

At DunGiid, sustainability isn’t a trend— Tk
it's how we do business. We }
manufacture using a local water source,
eliminating the need for excessive
transport and reducing our footprint.
Our entire production runs on solar
power, harnessing clean energy to
create high-performance haircare with a
conscience. But we don’t stop there—a
percentage of all online sales goes to
The Ocean Cleanup, supporting efforts
to remove plastic waste from our
oceans. With DunGiid, you're not just
getting top-tier hair products—you’re
making a choice that does good for the
planet. #BringingYouTheGid
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http://www.dungud.com/

=
S
—
o
(=)
—
D
S
()

WORLDWIDE BOLOGNA

o\

EUROVETROCAP >,

SPA

ABOUT THE COMPANY

Eurovetrocap has been a leader in
cosmetic, pharmaceutical, and makeup
packaging for over 40 years. Our wide
range of standard products, Italian
design, production flexibility, and
advanced decoration techniques allow
us to offer customized, distinctive
packaging for skincare, haircare,

FOCUS ON SUSTAINABILITY: PRODUCT

On the occasion of Milan Beauty Week
2024, Eurovetrocap presented a cosmetic
packaging made of a PET PCR bottle and a
PP PCR cap, fully adhering to the
principles outlined in the white paper
"Plastic Packaging in the Cosmetics
Sector," created by Cosmetica Italia and
Aliplast. This guiding document describes
how to design an ideal packaging to
maximize material recovery at the end of
its life cycle. The bottle follows a circular
approach that integrates functionality,
aesthetics, and sustainability, facilitating
recycling and complying with the
guidelines established in the paper,
perfectly aligned with the highest
recyclability standards.

l l//[l\

EUROVETROCAP
ITALY
HALL: 18
STAND NO: F28
WEBSITE: www.eurovetrocap.com

body care, makeup, fragrance, and
aromatherapy.  Quality, = competitive
pricing, fast lead times, and low minimum
orders are key benefits. Research and
Development drives us to deliver
innovative, trendy packaging solutions for
your Success.

STRUCCANTE
MICELLARE
OIL TOMILK

VIS0, OCCHI LABBAA

00mle



http://www.eurovetrocap.com/
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FLANERIE
SKINCARE

flanerie

UK

By Atypic Skincare Ltd ...

ABOUT THE COMPANY

Flanerie Skincare is a luxury beauty
brand inspired by the art of mindful
exploration and self-care. We offer high-
performance, scientifically formulated
skincare products that blend nature and
innovation to nurture radiant, healthy
skin. Rooted in the philosophy of slow
beauty, our collections encourage

FOCUS ON SUSTAINABILITY: PRODUCT

Flanerie Skincare’s Purifying Cleansing
Powder embodies our commitment tc
sustainability through a waterless, powder-
to-foam formula that conserves water anc
reduces energy use. Packaged ir
recyclable glass with glueless, uncoatec
PCR materials, it minimises waste anc
environmental impact. Certified vegan anc
cruelty-free by PETA, the formula reflects
our dedication to ethical practices anc
plant-based ingredients. Its minimalisi
design features a perforated disc fo
precise, waste-free dispensing
encouraging mindful consumption. This
product reflects our mission to hlenc
effective skincare with eco-conscious
innovation.

STAND NO: C8-D7
WEBSITE: www.flanerie-skincare.com/gh

moments of pause and indulgence in
everyday rituals.

As we continue to grow and evolve, our
focus remains on delivering effective,
elegant solutions that inspire confidence
and well-being. Flanerie is more than
skincare—it’s an invitation to wander,
discover, and glow.

[lanerie

.« e
S 3 .
flaneri
FOREST BATHING
GREEN TEA EXTRACT
FOREST BATHING Purifying )
GREEN TEA EXTRACT Cleansing Powder
Pt Nettoyete & Purfianle.
Purilying 3
Cleansing Powecl

Pranire Neslaynle & Purifane:

3g-123az | \Aagaﬁ:'
359-123cz | Vegan

——



http://www.flanerie-skincare.com/gb

=
—
==
el
—
=
—
7
A
Ll
[T
=)
=
a

WORLDWIDE BOLOGNA

FRAMCOLOR
By Framesi Spa

ABOUT THE COMPANY

Framesi is an lItalian multinational that
has represented excellence in the hair
beauty industry for 80 years. Proud of
our roots, with passion, creativity, and
innovation, we have always aimed to
offer hairdressers worldwide high-
quality products and comprehensive
training programs. QOur mission is
simple: to work every day for the
success of the salons and professionals

FOCUS ON SUSTAINABILITY: PRODUCT

At Framesi, we’re committed to a Corporate
Sustainability journey based on ESG pillars. We
adopt  water-efficient  technologies, use
recycled/recyclable materials, and optimize our
production processes. An example is our
Morphosis line, where we use PCR, and our
Framcolor Glamour hair color now comes in
>95% recycled packaging. We support our
community through social and educational
projects (Mobilita Garantita) and participate in
charitable initiatives (Beauty Gives Back). We
safeguard our employees’ health and enhance
their well-being with DEI programs. We are 1SO
9001 and GMP certified, and we have already
started the process for ISO 14001 (2025) and I1SO
45001 (2028) certifications, as well as for
preparing our sustainability report (2026).
Additionally, we collaborate with Cosmetica
Italia.

©Oframesi

PROFESSIONAL HAIR FASHION

ITALY

HALL: 32

STAND NO: A27-B28
WEBSITE: www.framesi.it

who choose us. Together with the
invaluable support of our partners, we
operate in 80 countries, bringing the best
of Italian style and professionalism to the
world. Combining tradition and technology
with ethical and sustainable choices, our
products are designed to provide

advanced solutions that meet the needs
of today and tomorrow.

READY TO WEAR

FRAMCOLOR

GLAMOUR

Ll


http://www.framesi.it/
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GLOV

GLOV

By Phenicoptere

Sp. z o.0.

ABOUT THE COMPANY

GLOV: Effortless Beauty, Your WayGLOV
is all about making your beauty routine
effortless and completely you. We follow
the latest trends, but with a twist: we
take existing products and improve
them  with  better  functionality,
materials, design, and of course, quality.
You do you. We provide the tools to
achieve your unique look, without the
hassle.

POLAND

HALL: 14

STAND NO: C2-D1
WEBSITE: www.glov.co

Our high-quality accessories are made to
last, not to be tossed after one use.
Looking good shouldn't cost the Earth.
While we're a commercial brand, we take
responsibility for our impact. That's why
we run projects to give new life to pre-
loved GLOV products. We collect used
gloves and turn them into benches for
communities - because a little goes a long
way.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

At GLOV®, sustainability is more than a trend,
it's our mission. We create zero-waste
products, ensuring they don’t end up in
landfills but are reborn in new forms. Through
our closed textile loop program, used GLOV®
products can be returned to us, recycled at
Vive, and transformed into eco-friendly
benches.

Our goal? Raising awareness, supporting local
environmental initiatives, and encouraging
conscious consumer choices. With GRS-
certified, cruelty-free, and 100% vegan
materials, our products reduce waste and
environmental impact. A single GLOV®
makeup remover glove replaces up to 500
disposable cotton pads and up to 5 skincare
products, saving water, energy, and the planet.
At GLOV®, we innovate for a better future.

GLOV

Upgrade Your
Routine,
Reveal Your
Best Skin.



http://www.glov.co/
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GLOW UP

private label brushes - made in italy

By Pennelli Faro

Srl

ABOUT THE COMPANY

Pennelli Faro is an Italian manufacturer
of brushes and accessories for
cosmetics and fine arts, specializing in
private label production since 1971 and
recognized internationally. Based in
Casalmaggiore, the company stands out
for its innovation, Made in Italy quality,
and sustainability, ensuring a

FOCUS ON SUSTAINABILITY: PRODUCT

SOLO® redefines the cosmetic brush with a
revolutionary one-material design, crafted
entirely from recycled and recyclable plastic.
By replacing the five different materials
typically used—handle, ferrule, fiber, glues,
and more—with a single material, SOLO® sets
a new standard in sustainable beauty.
Designed for versatility, SOLO® features two
handle sizes—one larger and one more
smaller—paired with 14 interchangeable brush
heads. This exclusive click & lock system
allows for seamless transitions between
applicators, making it perfect for makeup,
skincare, and haircare routines. SOLO®
embodies true sustainability: made from post-
consumer waste water bottles, it eliminates
complex material  separation, ensuring
effortless recycling.

ITALY

HALL: 15

STAND NO: B10-C13

WEBSITE: www.pennellifaro.com

non-relocated and
production process.

With over 28 patents and numerous
awards, Pennelli Faro is a benchmark in
the beauty industry, designing cutting-

eco-friendly

edge tools for cosmetic product
application.
private label hrushes - made in italy ; — ®
y SOLO
: .Jﬁ the one material brush

=
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HEINZGLAS

family-owned since 1622

HEINZ-GLAS

GERMANY

HALL: 18

STAND NO: D23

WEBSITE: www.heinz-glas.com

ABOUT THE COMPANY

HEINZ-GLAS: Brilliant in glass making. It has 16 locations in 13 countries on

Innovative in all its facets. HEINZ-GLAS four continents and has grown over the

fulfills ~ wishes  of international |ast couple of years to one of the

customers in the perfume and leading flaconnage manufacturers in the

cosmetics industry. From the glass, to world. The company produces bottles

the finishing, to the closure. and jars for the perfume and cosmetics
industry and offers numerous finishing
technologies.

FOCUS ON SUSTAINABILITY: PRODUCT

The HEINZ-GLAS Group, a global producer of glass

flacons and jars for the perfume and cosmetics B Pk i
industry, has decided to have the carbon footprint

of its products voluntarily analysed and verified by PE‘\O D U CT
an independent third party. HEINZ-GLAS relies on c RBON
an intelligent IT tool developed in-house to FOOTP
systematically analyse emissions along the value

chain of its products. TUV SUD has successfully TOOL

empowers people fo design pro duct
with @ minimal carben foatprint

validated the underlying methodology.

With the PCF tool, the CO2 emissions of a HEINZ-
GLAS product can already be variably determined
during the development process. This enables
customers to design the shape, form and
decoration of the product in such a way that the
lowest possible carbon footprint is achieved. In
this way, Heinz-Glas is also documenting the
transformation to electro-melting and renewable
electricity at all global locations that began over
50 years ago.

DECORATION END OF LIFE

GLASS

T TRANSPORT

HEINZGLAS


http://www.heinz-glas.com/
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HYPODERMICAL
By Epilfree Italia

ABOUT THE COMPANY

Epilfree Italia S.r.l. specializes in
innovative, 100% natural aesthetic
solutions with visible results from the
first session.

Epilfree - The Only Natural Permanent
Hair Removal System

A patented, laser-free system, unique in
the world. Safe, effective, and suitable
for all skin and hair types, delivering
long-lasting results.

/;?/
\modermlcal

ITALY

HALL: 30

STAND NO: E56-F55

WEBSITE: www.hypodermical.com

Hypodermical - Advanced Natural
Treatments - Exclusive protocols for
face and body, offering immediate,
visible effects. Includes Needle-Free
Carboxy therapy, a breakthrough for
skin oxygenation and rejuvenation.
Exclusive &  patented aesthetic
technologies, 100% natural, science-
backed formulations, Comprehensive
training & distributor support

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

Hypodermical is revolutionizing professional
aesthetics with 100% natural, sustainable, and
highly effective treatments. Our formulations are
free from harmful chemicals, prioritizing eco-
friendly, biocompatible ingredients that deliver
visible results from the first session. Sustainability
& Innovation. We offer needle-free mesopeelings
and high-concentration exosomes, promoting skin
regeneration, anti-aging, and  pigmentation
correction without invasive procedures or wasteful
packaging.

Our Key Sustainable Innovations

Oxygen Mesopeelings - Non-invasive, bioactive
solutions for acne, aging, and hyperpigmentation.
Exosomes Age Reverse Protocol - Regenerates
skin at a cellular level with plant-based
nanotechnology.

Hypodermical combines science and
sustainability, redefining beauty with eco-
conscious innovation.



http://www.hypodermical.com/

1+ M | -
NATURKOSMETIK
BERLIN sy

STAND NO: M6
WEBSITE: www.iplusm.berlin/en

NATURKOSMETIK=BERLIN VEGAN

ABOUT THE COMPANY

Beautifully ~ natural and  truly
sustainable. We've carefully crafted the
perfect care for every skin and hair
type. Our products are made with fair-
trade, organic-quality raw materials and
active ingredients, and our entire range
is 100% vegan.

FOCUS ON SUSTAINABILITY: PRODUCT

Embrace a minimalist approach with
our phenomenal WE REDUCE! series,
perfect for those who love practicality
and environmental consciousness. We
take sustainability a step further by
focusing on minimalism instead of
excess: waterless, plastic-free, and
reduced to the max!
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IAMARES

ABOUT THE COMPANY

lamares innovates the panorama of natural
skincare by exploiting the beneficial power
of the purest seawater from Sardinia at the
highest  existing  percentages. The
philosophy "less is more® has allowed the
effectiveness of each product to be traced
exclusively to the sea properties without
added chemical elements, giving rise to a
vegan,eco-sustainable line with organic
ingredients.  Seawater is rich  of
bioavailable

FOCUS ON SUSTAINABILITY: PRODUCT

Less is more philosophy. Higher
percentages of sea water to bring all
the benefits back to the key ingredient.
Water extracted and cold-purified with
environmentally  friendly and eco-
friendly procedures. The collection
method is also naturally governed by
strict rules in order to combat the
depletion of resources. The product is
cruelty free, nickel-free and tested for
sensitive skin. The packaging is
recyclable. The company has started
the process to become a Benefit
Company with the aim of supporting
projects against marine pollution.

|AMARES

IL MARE DENTRO

[TALY

HALL: 14

STAND NO: G34

WEBSITE: www.iamarescosmetics.com

elements and through osmosis the minerals
contained within it promote the mobilization
of excess fluids by carrying out a detoxifying,
draining and mineralizing action. Calcium,
magnesium, potassium  promote  skin
functions by keeping it revitalized, firm and
elastic. The sea is a green resource for
excellence & the company is committed to
making the "Made in Italy" stand out in the
world.



http://www.iamarescosmetics.com/

INSIGHT
By Eley Srl

ELEY is a 100% Italian company with
decades of experience in the production
of eco-friendly cosmetics. It is a rapidly
growing reality, proud to spread the
quality of Made in Italy cosmetics
worldwide. Sustainability, expertise and
innovation come together in a single
philosophy.

The company’s  commitment
sustainability encompasses the entire

to

Insight is the exhilarating moment when we see
a new way to reorganize elements and create a
better product. This is where our professional
cosmetics are born, where accessibility,
sustainability, and performance coexist in
harmony.

Today, we have designed new packaging in
glass and aluminum, which retain their purity
through infinite recycling cycles, reducing
waste pollution and microplastics.

We use Ocean Bound material labels, made
from ocean plastic, to protect the marine
ecosystem. Our packaging is equipped with
RFID  traceability —systems to combat
counterfeiting  and  optimize  logistics
processes, eliminating storage errors and
waste.

INSIGHT

I BEYOND THE MATTER

[TALY

HALL: 32

STAND NO: A25-B26

WEBSITE: www.insightprofessional.it

production process of its cosmetics.
ELEY undergoes regular and rigorous
checks on both the production and the

finished products. To date, it has
obtained the following  corporate
certifications: ~ 1S09001,  1S014064,
1IS022716, 1ISO14001.

Additionally, its products hold the
following  certifications: ~ VEGANOK,

COSMOS NATURAL, and ROUNDTABLE
ON SUSTAINABLE PALM OIL (RSPO).



http://www.insightprofessional.it/
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INSPIRATIONS
COSMETIQUES

ABOUT THE COMPANY

Inspirations Cosmétiques is a French
private label manufacturer specializing
in tailor-made cosmetics. We design
and create innovative, high-
performance natural products, with a
particular focus on solid cosmetics,
which have positioned us as a leading
name in the industry. In addition to our
solid products, we offer a diverse range
of creamy and fluid textures,

FOCUS ON SUSTAINABILITY: PRODUCT

Our solid perfume is a breakthrough in
sustainable fragrance, combining innovative
formulation with eco-friendly design. Its highly
concentrated, alcohol-free formula ensures
long-lasting scent, using only naturally-derived
ingredients free from mineral oils, petrolatum,
and synthetic waxes. Unlike traditional
perfumes, its unique melting application
enhances the sensory experience while
eliminating spills and evaporation. The sleek,
refillable aluminum packaging minimizes waste
and reduces environmental impact, offering a
durable and travel-friendly alternative. This
cutting-edge approach to fragrance meets the
rising demand for sustainability, setting a new
standard in responsible luxury.

INSPIRATIONS
COSMETIQUES

Your natural range

FRANCE

HALL: 20

STAND NO: C51

WEBSITE: www.inspirations-cosmetiques.fr

all crafted to blend cutting-edge
innovation  with  sustainability.  Our
expertise extends across every stage of
product development, from formulation
and regulatory ~ compliance to

manufacturing and packaging. Committed
to eco-friendly practices and high-quality
customized

standards, we provide
turnkey solutions for brands.

o INsPiRATIONS
® | COSMETIQUES
Your natural range



http://www.inspirations-cosmetiques.fr/
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) INTEGREE

My sustainable beauty

INTEGREE
By Lai Srl

ITALY

HALL: 29

STAND NO: C25

WEBSITE: www.laiestetica.com

ABOUT THE COMPANY

Integree is founded on three core advanced technologies for non-invasive
values: beauty care through a safe and dermocompatible treatments. The
scientific method, the creation of highly natural cosmetics are the result of
natural dermocosmetics based on research by the Integree Innovation
human morphology, and a focus on Centre, coordinated by Italian doctors and
sustainability. Every choice respects cosmetologists. ‘My Sustainable Beauty’
human physiology and the environment. reflects the commitment to sustainable
For over 40 years Integree has been beauty, with innovative formulations and
working in professional dermocosmetics eco-friendly packaging.

and developing

FOCUS ON SUSTAINABILITY: PRODUCT

Integree embraces the vegan philosophy,
creating cosmetics without animal ingredients,
with a strong commitment to sustainability and
ethics. This choice goes beyond personal care,
recognising responsibility towards the planet.
The animal farming industry has a heavy
environmental impact, and Integree opposes
this by contributing to the reduction of
emissions and waste of natural resources. The
company is now a B Corp, confirming its
ethical commitment.  Integree  adopts
environmentally friendly practices, reducing
the use of plastics and seeking innovative
solutions, with the goal of achieving 100 per
cent sustainability.



http://www.laiestetica.com/

ITINERA tinera

A TASTE OF ITALY
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By Gfl Sa

ABOUT THE COMPANY

Founded in 1995, GFL Cosmetics is a
leading company in personal care,
specializing in high-quality cosmetics
with a strong focus on sustainability.
Organized into three business units—
retail, offering organic, vegan, and
natural lines inspired by Italian
tradition; amenities, providing solutions
for the hospitality industry;

FOCUS ON SUSTAINABILITY: PRODUCT

The ltinera collection by GFL Cosmetics celebrates
Italian excellence with body and hair care products
that evoke a journey through the landscapes and
traditions of Italy. Inspiration from Italian cinema is
reflected in the creative design of the labels, which
capture the nostalgic charm of 1960s cinema,
enhancing the aesthetic of Made in Italy. Beyond a
commitment to sustainability, Itinera’s innovation
is expressed in natural formulas with at least 95%
ingredients of natural origin, carefully selected to
respect skin and hair, and featuring unique
fragrances that reflect the identity of Italian
regions. The products, free from animal-derived
ingredients, are certified VeganOk and produced
with  advanced  methods that  minimize
environmental impact. lItinera is more than a
cosmetic line: it is a sensory and sustainable
experience.

SWITZERLAND

HALL: 21

STAND NO: M9

WEBSITE: www.gflcosmetics.com

and contract manufacturing, delivering
services for brands seeking to outsource
production—GFL stands out for its use of
natural ingredients, eco-friendly
packaging, and sustainable practices.
With a distribution network covering over
140 countries, GFL supports global
growth backed by certifications such as
Ecocert and VEGANOK, ensuring safety
and quality.



http://www.gflcosmetics.com/
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KALYSSA
By Alphial

ABOUT THE COMPANY

Kalyssa is a promise of excellence that
blends elegance, innovation, and
personalization to  redefine the
packaging experience. Through
sophisticated design, premium
materials, and meticulous attention to
detail, Kalyssa transforms every project
into a masterpiece that tells a unique
story.

kalyssa

[TALY

HALL: 20

STAND NO: A6

WEBSITE: www.alphialplastic.it

Kalyssa’s mission is to revolutionize the
cosmetic packaging industry by offering
solutions that not only protect the
contents but also enhance their value
and identity. Mission: design packaging
that combines refinement, functionality,
and operational efficiency, capturing the
essence of every product and brand.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

The Bali line offers double-walled jars with an
elegant design and modern proportions,
perfect for meeting contemporary needs while
respecting the environment. Made from PP and
R-PP, a 99% recycled material, these jars
stand out for their recyclability. The satin
finish, available in white and black, along with
versatile sizes, makes them ideal for a variety
of projects, combining aesthetics and
practicality. The double-walled jar represents
a breakthrough in the recycled plastic
packaging market: its inner walls are made
from 100% virgin PP, making the jars suitable
for all types of filling, preventing
contamination or loss of quality, and
maintaining food-grade certification.



http://www.alphialplastic.it/
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KERN TEC

ABOUT THE COMPANY

Kern Tec is a pioneer in sustainable
innovation, transforming upcycled stone
fruit pits into premium ingredients for
the cosmetics and food industries. Our
product range includes high-quality
cold-pressed  oils and  natural
biodegradable exfoliants made from
stone fruit shells. Committed to circular
economy principles, we utilize by-
products from the food industry,

@® kern tec

AUSTRIA

HALL: 20

STAND NO: A41

WEBSITE: www.kern-tec.com

ensuring  zero  waste, minimal
environmental impact, and ethical
sourcing. With a growing presence in the
European market, we continuously

expand our partnerships and develop
innovative solutions that align with
sustainability goals. Kern Tec stands for
ingredients
in the

high-quality, eco-friendly
that redefine sustainability
cosmetics industry.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

At Kern Tec, sustainable responsibility is
fundamental to our mission. We utilize
upcycled stone fruit pits from the food
industry, transforming unused by-products
into high-value cosmetic and food ingredients.
This innovative approach reduces food waste,
eliminates the need for additional land use or
cultivation, and conserves water resources.
Compared to traditional raw materials like
almond oil, our cosmetic ingredients
significantly lower CO, emissions, aligning
with global efforts to combat climate change.
Plum Seed Oil meets the rigorous standards of
NATRUE and organic certifications, ensuring
environmentally  responsible  production.
Additionally, we prioritize transparent and fair
partnerships with suppliers to support ethical
sourcing practices.



http://www.kern-tec.com/

KUSUM
By Nehal
gh

Cosmetics

Kusum manufactures luxury organic
face, body, and hair care products in
the USA. As a partner in promoting
nature-inspired skincare, we strive to
bring innovative concepts to our clients
while maintaining ethical
manufacturing. Kusum has a growing
customer base in the USA, including
direct consumers, spas, resorts, and the
wellness industry.

Kusum's unique ways to reduce carbon footprint

and conserve nature include:

* Vegan Product Line: Entirely vegan and
reducing greenhouse gas emissions.

* Organic Cultivation:  Utilizes
cultivated materials

*  Optimized Supply and Manufacturing: Uses
algorithms to reduce storage times and
resource utilization.

» Sustainable Purchasing: Choose suppliers that
promote responsible cultivation

*  Minimized Waste: Strategic sourcing and
production reduce waste in manufacturing.

»  Compost Collection: Identifies and separates
compostable  materials  for high-quality
fertilizer.

*  Clean Energy: Uses solar energy and optimizes
schedules to lessen peak demand emissions.

*  Recyclable Packaging

organically

evariya Kusum

USA

HALL: 22

STAND NO: A75b
WEBSITE: www.kusum.us

We offer various packaging options for
retail, professional, and hotel amenities.
Kusum products boast nature-derived
ingredients and bio-based
preservatives. They are without added
colors or synthetic fragrances. Kusum is
against animal testing and is certified by
Green America. To improve
sustainability, Kusum partnered with
One Tree Planted.


http://www.kusum.us/
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7 JEAN PAUL MYNE®

HAIR PROFESSIONAL

(.

By JEAN PAUL MYNE

ABOUT THE COMPANY

Jean Paul Myne is an lItalian brand
known worldwide for its high-quality,
innovative hair care products. Our
mission is to enhance authentic beauty
with advanced solutions and premium
ingredients, ensuring healthy, vibrant
hair.We invest in scientific research and
collaborate with industry experts to
develop safe, effective formulas for all
hair types, especially blondes and curls.

[TALY

HALL: 31

STAND NO: A16-B17

WEBSITE: www.jeanpaulmyne.com

Our experiential marketing approach
creates unique sensory journeys, turning
hair care into a memorable experience.
Through  specialized training and
workshops, we empower professionals
with cutting-edge techniques and sales
strategies. Committed to clean beauty,
we use responsibly sourced ingredients
and eco-friendly processes. Science and
beauty, united for hair that shines.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

Jean Paul Myné embraces sustainability through
three key pillars. First, eco-friendly packaging,
using recycled, biodegradable materials and
minimizing plastic to reduce environmental impact.
Second, sustainable ingredients, sourcing raw
materials from ethical, certified suppliers who
respect natural ecosystems. Formulas are free
from harmful substances, ensuring safety for both
clients and the planet. Lastly, environmental
impact reduction, optimizing production processes
to lower energy consumption, emissions, and water
waste. The company invests in innovative
technologies to create high-performance, eco-
conscious products, demonstrating a commitment
to beauty that respects nature. Through these
efforts, Jean Paul Myne promotes a greener, more
responsible future for the hair care industry.



http://www.jeanpaulmyne.com/
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L’ERBOLARIQ  1/FRBOLARIO

ABOUT THE COMPANY

L’Erbolario was founded in Lodi, in 1978.
From a small artisan herbalist’s shop,
L’Erbolario grew, year after year, to
become a leading company in the Italian
plant-based cosmetics market, without
ever losing sight of its corporate calling
of 100% made in Italy.

[TALY

HALL: 21

STAND NO: B2-C1

WEBSITE: www.erbolario.com

With around 600 products in its
catalogue, L’Erbolario fulfils every need
in face, body and hair care, in sun
protection, children’s skin care and the
home.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

For the packaging of its products, L’Erbolario
selects materials obtained from
sources, such as GREEN PE and GREEN PET from
sugar cane and post-consumer plastic from
recycled water bottles (R-PET). For paper

materials, it uses only FSC®-certified paper, to
of forest '

support responsible management
resources. Since 2002 it has chosen to adopt an
environmental management system (UNI EN SO

14001 certification), undertaking to improve its
environmental performance and save energy. It

only uses electricity from renewable sources,
largely self-produced in its 1677 kWp solar farm. In
its laboratory, research and extraction laboratory, it
prepares more than 400 different plant extracts,

which make them unique and cosmetic. It selects

renewable &

the best plants, preferably organic, prioritising

those from its botanical garden..


http://www.erbolario.com/

=
=
=L
S
=
(=)
o
—
L
L
e
S

WORLDWIDE BOLOGNA

LA SAPONARIA

ABOUT THE COMPANY

La Saponaria is a laboratory of organic
cosmetics, now a leader in ltaly, born
from a great passion and a dream: to
leave the world a little cleaner than we
found it. Since 2023, we have been a
Benefit Corporation, meaning we have
formally committed to sustainability.
Our mission is to create effective
products that are good for those who
use them and also benefit the world

g laSaponaria

cosmetica C.Onsapeuofe.

ITALY

HALL: 21

STAND NO: A10-B9
WEBSITE: www.lasaponaria.it

we live in, made of nature, people, and
communities. This is the spirit that
guides us in selecting, formulating, and
crafting our 100% conscious cosmetics—
products with a story to tell, made of
wonderful  ingredients,  sustainable
projects, and people who dream together
of a better tomorrow.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

We've always wanted to leave the world better than
we found it. So one of the things we care most
about is the environmental impact of what we do
and make. In recent years we've focused on
packaging and by 2024 we got to 95% sustainable
packaging for our products. We use glass and
aluminum and innovative green materials like:
bioplastic made from organic sugarcane, post-
consumer recycled plastic and ocean plastic. We
also have many 100% plastic free products, solid
or powdered, in recyclable paper packaging. We try
to give our packaging a second life or reuse it as
much as possible. An example is our refill
products, like solid and roll-on deodorants. You
buy the applicator the first time and then buy
100% plastic free refills. A small gesture with big
impact, especially when you think we use around
400 deodorants in our lifetime.

34

5



http://www.lasaponaria.it/
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LACABINE
GROUP

ABOUT THE COMPANY

Established over a decade ago in
Barcelona, laCahine Group has become
a leader in innovative cosmetics. From
our beginnings, we've grown into a
global brand in premium skincare and
haircare, with innovation at our
core.LaCabine, our flagship brand,
brings salon-quality treatments to your
daily routine. Our diverse range of
high-performance

FOCUS ON SUSTAINABILITY: PRODUCT

We've also launched a new brand,
GSKIN, developed by the scientists from

laCabine, with a strong focus on |
upcycling. This sustainable approach |
involves repurposing fruits, vegetables, &

laCabine

INNOVATIVE COSMETICS

SPAIN

HALL: 26

STAND NO: C71

WEBSITE: www.lacabinegroup.com

products addresses all skin needs,
delivering effective results. Our latest
release, GSKIN, is a revolutionary line of
certified upcycled natural cosmetics.
With formulas that are 100% effective
and up to 99% from natural origin, it
represents our commitment to high
quality skincare.Because at laCabine
Group, we believe that beauty should not
be a luxury, it should be a right.

and flowers that were set to be [

discarded, giving them a new life in our &

skincare products. By combining these
upcycled ingredients with trending
active ingredients, we've created
effective formulas that deliver visible
results without compromising on
sustainability. This upcycling movement
allows us to promote eco-friendly
practices while ensuring our products
remain innovative and high-performing.



http://www.lacabinegroup.com/

COSMETICS

HOLLAND

HALL: 14EG

STAND NO: 44

WEBSITE: www.lookx.com

ABOUT THE COMPANY

LOOkX is always there for you as your
skin evolves. Your skin now, isn’t the
same as your skin yesterday. Or as it
will be - tomorrow. Adapting to time,
your skin needs skincare that
consistently  delivers  under any
condition. Skincare that's tailored to
your unique needs and genuinely
delivers on its promises.

FOCUS ON SUSTAINABILITY: PRODUCT

Plant stem cell technology: The heart of our

innovation

Nature is the source of our active ingredients. With

our LOOkX Skin science we make these active

ingredients extra powerful.

LOOkX uses various plant (stem) cell extracts.

Including tomatoes, grapes, raspberries and prickly

pear. Plant (stem) cell extracts are so much _
stronger and more versatile than regular plant A \
extracts that the effect of a product can be ! L
multiplied to fifty times. Because they are skin j ; ’ m

identical, they can also be absorbed by the skin T | ‘
faster, better and more effectively. - -r

You can see plant (stem) cell extracts as a kind of z
superfood for the skin. A plant (stem) cell extract

contains many elements, each with their own -
effect. This includes vitamins, minerals, trace

elements and antioxidants.

LOOkX products contain the most clinically tested

percentage to provide results.
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http://www.lookx.com/
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MAKRO

LABELLING SRL

ABOUT THE COMPANY

Makro Labelling's mission is to design
cutting-edge labelers that are durable
over time and capable of meeting
customers' production needs, ensuring
reliability and benefits. With over thirty
years of experience and a global sales
network, we offer impeccable service
for assistance and spare parts,
constantly expanding our presence in
international markets.

mokro '

labelling

[TALY

HALL: 19

STAND NO: Bb

WEBSITE: www.makrolabelling.com

Makro Labelling provides solutions for
every production need, with labelers
that handle from 1,500 to 50,000
bottles per hour, in various models: self-
adhesive, cold glue, hot glue, roll-feed,
and combined. Our "Made in Italy"
production  combines  technological
innovation, environmental sustainability,
and a constant commitment to staying
close to our customers.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

Makro Labelling goes Green! With a completely
""Made in Italy"" production, we combine
technological, mechanical, and electronic
innovations with environmentally ~friendly
production processes focused on energy
savings and the ability to effectively
implement a more sustainable economic
development model. We are committed to
reducing our environmental footprint both
within Makro and on our roof! To this end, we
have installed 192 photovoltaic panels on-site,
which now supply 80% of our electricity
needs. Since day one, these panels have
generated over 368 MWh of clean, renewable
energy. We are proud of this step, one of many
we are taking to pave the way for a greener
and more sustainable future in our industry!



http://www.makrolabelling.com/

MARAES
By Kaaral S.r.l.

Kaaral was founded in the Abruzzo region of
Italy in 1981 by the Vitulli family, with the aim
of developing an important market in the hair
cosmetic sector. Over the years, the company
has developed a cutting-edge production
facility, and Kaaral is today in possession of
the most important quality, safety and
environmental certifications. Bolstered by the
strength of its production, in 2000, Kaaral
began building a sales network and customer
portfolio worthy of an international company,

Sustainability Matters. Every year we strive to
improve. At Kaaral, our commitment to the
planet is unwavering, reflected in sustainable
choices for sourcing, packaging, and
production. Maraes, Vegan Heaven for Hair
Care. As conscious consumerism grows,
beauty lovers seek products that align with
their values. Maraes, a proud Kaaral brand,
embodies ethical beauty with its 100% vegan
certification and cruelty-free guarantee. Using
natural ingredients like Monoi De Tahiti Qil,
Maraes ensures exceptional results, recyclable
packaging, and innovation, blending personal
care with environmental responsibility.

ITALY

HALL: 25

STAND NO: B94/C93 || B98/C97
WEBSITE: www.kaaral.com

distributing its products worldwide and
seeking to expand into an increasingly
large market. One of the major challenges
to be faced globally is operating
responsibly  for people and the
environment. We love our Earth and we
are very careful to implement concrete
actions for sustainability. Our plant is
designed to have the least possible
impact, in terms of energy and water
purification.

KQUARAL


http://www.kaaral.com/
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MIXER & PACK

ABOUT THE COMPANY

Mixer&Pack has become the major
partner of perfumery production for the
most international and prestigious
brands, both national and international
for comprehensive service in the
creation of perfumery and home
fragrances for private label.

O
MIXER

making essences

SPAIN

HALL: 20

STAND NO: A30

WEBSITE: www.mixerpack.es

A clear reference in the beauty
manufacturing and development industry
offering an ad-hoc service, which delivers
and adapts to each brand and every
individual client requirement, offering its
customers the most advanced technology
of the moment.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

Mixer&Pack closes 2023 with incredible results,

after obtaining the Guarantee of Origin ¢

Certificate that ensures that all its energy is
100% renewable origin, it has managed to reduce
its CO2 emissions to the environment, avoiding
the emission of 110 tonnes in addition to
achieving up to 36% of energy for self-
consumption thanks to its photovoltaic plant and
reaching an annual average of 25%.

The acquisition of the new certifications 1SO
14001, referred to Environmental Management,
and ISO 50001, about Energy Policies and
Management, in addition to the renovation of the
certifications 1SO 9001, referred to Quality
Management Systems, and 1SO 22716, about
Good Manufacturing Practices, confirm the
commitment of Mixer & Pack with the
environment, job quality and perfumes creation
process.



http://www.mixerpack.es/

=
S
—
o
(=)
—
D
S
()

WORLDWIDE BOLOGNA

MPLUS
COSMETICS

ABOUT THE COMPANY

MPlus  Cosmetics is a contract
manufacturer based in Inzago (Milan),
specialized in the creation, development
and manufacturing of color cosmetics.
Born as Mascara Plus, the company was
founded in 2002 by David Chant. For
more than 20 years, the company has
been building strategic relationships
with

FOCUS ON SUSTAINABILITY: PRODUCT

Three textures, one perfect makeup base with a
high percentage of natural ingredients. Discover
the three vegan and ultra-sensorial white
emulsions that revolutionize your skincare
routine. Each product features microbubbles that
burst upon contact with your skin, releasing
micro-droplets of water for unparalleled
hydration, tonicity, and a refreshing sensation.
BUBBLE DEW SERUM, a perfect makeup base,
seamlessly blending with your skin for a light,
dewy finish.

BUBBLE TINT, your go-to BB cream, transforming
into a second skin that blurs imperfections and
enhances natural beauty  with its
microencapsulated pigments.

BUBBLE LIGHT delivers an ethereal radiance with
pearlescent pigments, providing hydration and a
refreshing touch.

[TALY

HALL: 15A

STAND NO: B2_A

WEBSITE: www.mpluscosmetics.com

the greatest partners in the beauty world
over the entire supplying chain, offering
customers a 360° full service.

MPIlus Cosmetics is continuously evolving,
enriching the exclusive know-how in
finding the perfect synergy between
formula and packaging also in face, eyes
and lips categories, searching for
creativity, high quality and speed to
market.



http://www.mpluscosmetics.com/
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NATURAE haturae’

By Biofactoria
Naturae et Salus

HALL: 21
STAND NO: H4a

. WEBSITE: www.naturae.es

ABOUT THE COMPANY

NATURAE Cosmetic, a new brand develop disruptive products where the
created by Biofactoria NATURAE et natural and healthy is a priority.

Salus S.A., a leading company in the This is how Aloe vera cubes were born, a
production of aloe vera supplements new concept of 100% natural cosmetics
with a presence in 25 countries, has patented worldwide, which prioritises
been the result of 5 years of research transferring the benefits of nature to a

where the same principle that governs new cosmetic adapted to the needs of
the company has been applied, to each consumer.

FOCUS ON SUSTAINABILITY: PRODUC

The new product does not include water, only
aloe vera from our own organic crops located
in Spain, adapting the traditional use of the
plant to a new versatile and dynamic concept,
where you can enjoy all the benefits of a real
cube of fresh aloe vera, protected by natural
waxes, in single-dose format. Simple
formulation with only one main ingredient, easy
to use and easy to understand, but with all the
benefit of the nature.



http://www.naturae.es/
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NATURAL YOU

ABOUT THE COMPANY

Natural  You Srl is an Italian
manufacturer of  cosmetics and
supplements, offering branded

products, private label solutions, and
custom formulations for businesses.
Our expertise spans skincare, haircare,
and wellness supplements, integrating
science, natural ingredients, and Al-
powered technology to deliver effective,
tailored solutions.

FOCUS ON SUSTAINABILITY: PRODUC

The Natural You Al-powered App is designed to
make beauty and wellness more sustainable and
efficient by promoting targeted treatments and
reducing waste. Our approach integrates
concentrated formulations, ensuring that smaller
product quantities deliver maximum
effectiveness.  We  prioritize  eco-friendly
packaging, using materials sourced from recycled
and recyclable components, reducing plastic
waste, and minimizing environmental impact. Our
formulations are based on natural ingredients
and carefully selected from certified supply
chains, guaranteeing both high performance and
sustainability. By  providing  personalized
treatment plans, the app helps users select only
the most suitable products for their needs,
preventing  unnecessary  purchases.  This
precision-driven approach aligns with our
commitment.

[TALY

HALL: 14

STAND NO: G24

WEBSITE: www.naturalyou.it

We focus on innovation, sustainability,
and international expansion. Our Al-
powered app personalizes beauty and
wellness treatments, promoting
responsible product consumption. With a
growing presence in retail, e-commerce,
and professional beauty sectors, our goal
is to expand, strengthen private label
partnerships, and establish Natural You
as a leader in Al-driven beauty and
holistic wellness solutions.



http://www.naturalyou.it/
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NATURALIS

ORGANIC BEAUTY
By N&B srl Societa

Benefit

ABOUT THE COMPANY

N&B Natural Is Better is a B Corp
company, with over 35 years of
experience in the research and

production of customized organic
cosmetic solutions in Private Label.
Recognized for its high quality,

innovation, and sustainability, N&B has
developed in Salento an international
cosmetic hub of excellence and
research in the skincareand healthcare

Natupal is Better
giﬂ/%
[TALY
HALL: 20

STAND NO: C59-D62
WEBSITE: www.nbnaturalisbetter.com

solutions. The company works in over 60
countries, collaborating with worldwide
brands and retailers through a tailored
model. The company's goal is to
strengthen its leadership in Research &
Development, expanding the presence of
our concept in emerging markets with a
growing demand for organic and
sustainable cosmetics.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

N&B Natural is Better regards its social and
environmental impact as a primary measure of
business success. Attention to the community
and other stakeholders, positive environmental
impact and a return to Italy and the
Mediterranean are the main parameters of
N&B's success. Driven by the ambition to help
both the Planet and the People who inhabit it,
which has been the company's philosophy
since its inception in 1989, we have relocated
all cultivation, extraction, research and
development and production activities to our
headquarters in Salento, Southern lItaly. This
allows us to take care of our employees in the
most effective way, create local jobs, support
our local community and protect the
environment.

REGENERATIVE AND UPCYCLED BEAUTY

°
From Plant to Beauty
Km0 local sourcing

° .

Exfoliate & Upcycled, organic
and regenerative
farming
ingredients

revitalize skin

microbiota
MICROBIOTA
BUTTER SCRUB

DFTOH & REMTALIZE

®
Zero emissions,
cold production
process

[ ]
100% recycled
packaging (PCR)

comanmon - RECYCLED PACK


http://www.nbnaturalisbetter.com/
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OMS0
MACCHINE

SERIGRAFICHE

ABOUT THE COMPANY

Printing on containers of differing
shapes, sizes and materials for the
food, cosmetics and pharmaceutical
industries is OMSQO’s primary focus.
Through the use of highly automated
technologies OMSO is able to satisfy an
increasingly wide spectrum of deeply
diversified decoration needs.

FOCUS ON SUSTAINABILITY: PRODUCT

SB021 is a fully servo-controlled
automatic screen printing machine for
plastic or glass items. It can screenprint
from 1 to 3 colours. Compact look and
reduced overall dimensions make it
suitable for small-sized companies as
well. User-friendly interface.lt can be
implemented with industrial software in
order to optimise production activities.
UV LED lamps and high-efficiency
engines assure reduced  energy
consumptions. Zero ozone emission and
reduced CO2 production.

PN
OMSO
N

[TALY

HALL: 19

STAND NO: L12-M11
WEBSITE: www.omso.it

Since 1952, the year OMSO was
established, its main aim has always
been to continually improve the quality
of direct printing on objects by using
such  innovative  technologies as
flexographic ~ and  digital  printing
combined with the more traditional
screen printing and dry off-set methods.



http://www.omso.it/
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ORDO

ABOUT THE COMPANY

We are dedicated to transforming oral
care with high-quality, stylish, and
accessible products that fit seamlessly
into modern lifestyles. Our range is co-
created with dental professionals to
ensure clinical-level performance while
catering to the diverse needs of today’s
customers.  Combining  innovation,
affordability, —and  design, Ordo
empowers healthier smiles worldwide.

FOCUS ON SUSTAINABILITY: PRODUCT

Ordo is dedicated to creating oral care
products that are as environmentally
responsible as they are effective. We
continuously seek ways to minimise our
environmental footprint, using recyclable and
recycled materials wherever possible - from
recyclable toothpaste tubes to our innovative
mouthwash concentrate that cuts plastic
waste by 96%, sustainabhility is at the core of
what we do. Our pioneering brush head
recycling scheme further reduces waste,
offering customers an easy way to dispose of
used brush heads responsibly. We know
sustainability is a journey, not a destination,
and we're driven by the belief that small
changes can create a brighter, cleaner future
for us all.

ORDO

UK

HALL: 22

STAND NO: B28

WEBSITE: www.ordolife.com

In 2025, we are set to expand into the
U.S. and other key international markets,
bringing our innovative products to a
broader audience. We are also
strengthening our position as a forward-
thinking leader in oral care. As we grow,
our commitment to sustainability,
accessibility, and  customer-centric
solutions remains at the heart of
everything we do.



http://www.ordolife.com/
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WORLDWIDE BOLOGNA

PAPERDOSE®

\/almatic ®

By Valmatic SRL

ABOUT THE COMPANY

Valmatic designs and manufactures
single-dose packaging and vials for
third parties working in the cosmetic,
pharmaceutical, veterinary, chemical
and food industries. All products are
completely customizable in shape, color
and look, and available with a variable
capacity ranging from 0.50ml to 200ml.
All thermoformed products are made of
thin plastic films,

FOCUS ON SUSTAINABILITY: PRODUCT

PAPERDOSE® is a registered trademark “Made
by Valmatic”: 3D single-dose paper of the latest

generation on the market, currently available for &

third-party service and Private Label in
capacities from 2 to 40 ml. 3D means that the

technology used allows the sides of the dose to |

be expanded using as little paper as possible.
This type of paper packaging is thermoformed on

our vertical machines: this paper material is FSC |

and Aticelca certified, respect for the ecosystem
through the wuse of completely recyclable
material. Each dose is made up of over 80%
PAPER and a tiny layer of PE or ALUMINUM.
Practical and hygienic, it keeps the organoleptic
properties of the contents unchanged thanks to
the thin internal layer that acts as a barrier. The
single use of the product does not guarantee
exceptional waste and can be thrown away in the

paper.

[TALY

HALL: 20

STAND NO: E25

WEBSITE: www.valmaticsrl.com/en/paperdose

which are flexible, light and hygienic. The
packaging is easy to handle and easy to
open. The plastics we use are made of
up to 80% recycled PET bottles, and are
recyclable themselves. Even the ink and
adhesives are made with materials that
are certified according to international
regulations, upholding elevated hygiene
and safety standards.



http://www.valmaticsrl.com/en/paperdose
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WORLDWIDE BOLOGNA

PEGGY
SAGE

ABOUT THE COMPANY

Since 1925, we have been putting our
know-how to work for you in every realm
of the beauty industry: manicure,
artificial nail construction, skin care,
make-up, hair removal and training. Our
brand is constantly innovating to offer
you an extensive selection of colours
and textures while maintaining our
commitment to provide quality at a keen
price.

FOCUS ON SUSTAINABILITY: PRODUCT

Green Lak is an LED nail lacquer that applies
like a semi-permanent nail lacquer but can be
removed like traditional nail lacquer with an
acetone-free remover !

Designed to provide a perfect manicure in
under 20 minutes, the Green Lak range
ensures flawless wear for 9 days without any
prior nail preparation required.

The range now includes over 85 colors,
allowing you to express your creativity without
limits!

The nail lacquers are green, made with up to
73.5% bio-sourced ingredients®, vegan, and
made in France.

*Derived from sugarcane residue or cassava,
corn, or cotton derivatives.

PEGGY SAGE

PARIS

FRANCE

HALL: 26

STAND NO: A99-B100
WEBSITE: www.peggysage.com

Always with an eye on product
composition, we try to ensure our new
products contain the highest possible
percentage  of  naturally  sourced
ingredients. We are also working hard to
develop product packaging that meets
the new environmental regulations,
including refill systems and more

recyclable packaging.



http://www.peggysage.com/
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WORLDWIDE BOLOGNA

PET HEAVY EPOPACK
WALL BOTTLE e

B E k CANADA
y p 0 p a c HALL: 20
STAND NO: A19
WEBSITE: www.epopack.com

ABOUT THE COMPANY

EPOPACK specializes in the design and glass-like experience that is shatterproof
manufacture of premium PET packaging and fully recyclable.

solutions, focusing on heavy wall We are committed to providing our
bottles, single-material jars, and clients with innovative, durable, and
sustainable options including 100% PCR environmentally responsible packaging
PET (Post-Consumer Recycled). Our that enhances their brands and meets
heavy wall design offers a premium the evolving demands of today's market.

FOCUS ON SUSTAINABILITY: PRODUCT

100% PCR PET - Achieved by breaking down
PET material to the molecular level. This allows
for much of the imperfections commonly seen
in PCR to be removed. You see less colour

variation, dark spots, flow lines, and you can = B
achieve a clarity that was previously y; (iony; 00
impossible in heavy-wall style. Why only R £
100%7?Throughout our many years of testing

and handling this material, we have -

determined that mixing PCR PET with virgin
PET to make a lower percentage will result in a
higher defect rate. To combat this unnecessary
waste, we only use 100%.


http://www.epopack.com/

PLG ol e
TECHNOLOGY pLG_GRApEgy

By Macrofarm srl i
STAND NO: Ab3
WEBSITE: www.macrofarmsrl.com

ABOUT THE COMPANY

Macrofarm srl specializes in supplying premium and cutting-edge solutions
high-quality raw materials for the for your cosmetic formulations.
cosmetic industry. We focus on eco- Our portfolio includes Fluxa extracts,
sustainable  ingredients, including PLG  Technology, and Ipstic
innovative extracts produced using Technology, all designed to meet your
Naviglio® technology. We develop specific needs with tailor-made,
technologically advanced functional sustainable, and innovative solutions.
actives and hold patents to ensure
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FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

The PLG-GRAPE project is a concrete example of
sustainability and innovation Made in ltaly,
transforming  Magliocco ~ Calabrese  grape
pomace, a by-product of winemaking, into an
active ingredient for green cosmetics. Thanks to
PLG (Plasma Grafting-like) technology, the grape
pomace extract is stabilized through molecular
grafting  with  dextran,  enhancing its
bioavailability, controlled release, and stability.
The extraction process is carried out using the
Naviglio® Extractor, an advanced system that
employs a dynamic pressure-controlled process,
maximizing the extraction of antioxidant
polyphenols without the use of chemical
solvents. Compared to traditional techniques,
this method is faster, more eco-friendly, and
safer, reducing energy consumption while
preserving the integrity of bioactive compounds.

WORLDWIDE BOLOGNA



http://www.macrofarmsrl.com/

PROKE
By PGM12

PGM12 is an ltalian start-up that
launched its first digital solution Proke
in mid-2024. Proke is a digital solution
to take the measurements of the body
with an app and a wearable device. It is
sufficient to download the app and scan
the dots of the Proke suit to capture in 3
minutes all relevant body
measurements.

The solution Proke is innovative because it
allows to take digital measurements of the
body in a precise way without complex and
expensive body scanners. Only an app and are
reusable wearable device are needed. There is
no need to take the measurements in a manual
way with a tape by an expert person, but data
are captured digitally to build a database with
body types. More digitalization and a reusable
wearable device makes the process fully
sustainable. No more travels by expert
personnel, no more time waste to write and
monitor data, capability to follow-up body
changes at a distance are the main advantages
of this solution.

SN
Fi<uUil\ L

M nanmom
process bespoke

ITALY
HALL: 14
STAND NO: G30

WEBSITE: www.proke.app

Follow- ups, monitoring body changes
becomes an easy and modern
process. The solution has been

developed for personalized and made-
to-measure garments industry but is
gaining attention also in medical and
wellness markets. Proke is available in
Europe.



http://www.proke.app/
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WORLDWIDE BOLOGNA

READ MY LIPS

READ MY LIPS

By Amber House

ABOUT THE COMPANY

At Amber House, we create a variety of
licensed lip balms, bath products, hand
creams, and more for some of the
world’s biggest brands, including Pepsi,
Mentos, and Fruit-tella, under our Read
My Lips brand. Our products are

UK

HALL: 22

STAND NO: B23

WEBSITE: www.amberhouseltd.co.uk

We take pride in crafting irresistibly
delicious lip balms, with a Read My
Lips product sold every 10 seconds!
Plus, all our products are cruelty-free,
made with responsibly sourced palm
oil, and produced in fully audited

designed to capture the exact scent of factories.

your favorite treats, bringing joy while
being both effective and affordable.

FOCUS ON SUSTAINABILITY: PRODUCT

Our products are designed to capture
the exact scent of your favourite treats,
bringing joy whilst being both effective
and eco-conscious. All our products are
cruelty-free, crafted with responsibly
sourced palm oil, and produced in fully
audited factories. To further reduce our
environmental impact, we use FSC-
certified card to ensure responsible
sourcing and to minimise waste, plus
our gifting range uses plastic-free
secondary packaging to minimise
plastic waste.

5 & FLAVORED LIP BALM /
BAUME A LEVRES
4970340z



http://www.amberhouseltd.co.uk/

RECYCLABLE STAND FACK
PACKAGE
By Standpack ™

STAND NO: O11
WEBSITE: www.standpack.co.kr/en/home-en

ABOUT THE COMPANY

Standpack suggests sustainable and
recyclable flexible package and tube
solution. High Barrier Mono PE flexible
package and tube and 60% Paper
material flexible package and tube.
Package is made in South Korea.

FOCUS ON SUSTAINABILITY: PRODUCT

It is sustainable package that made of only one
material. (Only PE or PP). It is recyclable and
eco-friendly package. It is being used for
Shampoo refill package, Conditioner refill
package, Soothing Gel, Serum and etc.
Standpack produce package based on OEM &
ODM. We can control thickness, printing
design, shape, function based on customer’s
request.
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Packaging main layer is MOPE/Barrier-
PE/Barrier-PE/LLDPE ~ (O.T.R  Less than
1cc/sm/day / W.V.T.R Less than 2g/sm/day)
and OPP/Barrier-OPP/CPP (0.T.R Less than
0.5cc/sm/day / WV.T.R Less than
0.5g/sm/day).

WORLDWIDE BOLOGNA



http://www.standpack.co.kr/en/home-en
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WORLDWIDE BOLOGNA

RUBIS Uhis
SWITZERLAND SwiTZERTAND

By Outils Rubis SA SUTZERLAND

STAND NO: D2-E1
WEBSITE: www.rubis.ch

ABOUT THE COMPANY

Rubis is one of the world's leading tweezers and scissors, the company
manufacturers of precision tweezers in has over 60 years of experience in
the medical sector, for laboratory making outstanding tools, thanks to
applications in electronics, the watch its long time experienced traditional
industry and cosmetics. Famous for its craftsmanship.

iconic 100% Swiss made precision

FOCUS ON SUSTAINABILITY: PRODUCT

In the footsteps of Swiss + Watch = Swatch ...
Swiss + Tweezer = Sweezer®, our Sweezer® 2.0
is the Swiss Made First and Unique ECO-
Tweezers of 100% Recyclable aluminium and the
evolution of the previous Sweezer® with a
reworked polished precision tip. Exceptionally
light. Available in dazzling, eye-catching colours.
The well-known  “green” advantages of
aluminium: Easy collection as well as easy
separation process, considerable less energy for
the recycling process, up to 95% reduction of
greenhouse emissions for recycled aluminium.
The pouch packaging, with the heat-stamped |
“Global Recycled Standard” logo, is made from |
recycled PVC, it is recyclable and reusable
thanks to its zipper. The leaflet is out of recycled
paper and produced in the South of Switzerland,
in a factory next door to Rubis.



http://www.rubis.ch/

SALVEO
By MESACOSA
c0., LTD.

Founded in 2005, MESACOSA CO., LTD.
is a pioneering South Korean company
dedicated to creating high-quality
natural skincare under the SALVEO
brand. We blend botanical science,
aromatherapy, and traditional Korean
medicine with modern dermatology. Our
portfolio includes Maehwasoo
cosmetics, which harness Prunus mume
flower water, ginseng extract,

Our sustainability project champions eco-
friendly practices and community support. We
exclusively use paper and glass packaging,
avoiding plastics to minimize environmental
impact and enhance our green credentials. Our
printing process employs soy ink, a renewable,
biodegradable alternative that reduces our
ecological footprint while delivering high-
quality prints. Additionally, we commit to an
annual tree-planting initiative that contributes

ITALY

HALL: 21

STAND NO: H7

WEBSITE: www.mesacosa.co.kr

and essential oils for hydration,
antioxidant, and anti-aging benefits,
and Curaderma, a targeted line for
acne-prone skin offering gentle yet
effective solutions. With small-batch

production and on-demand
manufacturing, we  focus  on
sustainable, clean beauty that

enhances skin health while minimizing
environmental impact.

to reforestation and environmental restoration. ==

Each year, we donate a portion of our profits to
social welfare organizations, reinforcing our
dedication to societal well-being. Together,
these measures underscore our integrated
approach  to  sustainability,  blending
responsible material choices with tangible
community benefits.


http://www.mesacosa.co.kr/

SCHWAN COSMETICS /g
INTERNATIONAL  srencosmees
GMBH crn

STAND NO: E12-F11
WEBSITE:www.schwancosmetics.com

Schwan  Cosmetics is a premium \ith over 3,100 employees at nine

world’s  most-known color cosmetics qffer a wide selection of innovative, high-

brands. We wgrk n close collaboration performance, and sustainable textures,
and partnership with our customers to ynlimited  colors, and individual

design a cosmetic line that reflects their packaging solutions.
brand identity, down to the smallest
detail.

Natural, statement brows continue to be a
sought-after feature, and TikToks hashtagging
brow growth have accumulated over 40 million
views. To meet the growing demand for
growth-supporting brow makeup, Schwan
Cosmetics launches the 3-in-1 BrowFix that
strengthens, colors, and fixes eyebrows in
place. 94% of the clean and vegan formula is
made of natural ingredients and contains
3.95% boosting care ingredients, such as
eriobotrya japonica leaf extract, which reduces
the time needed for hair growth and boosts its
speed, and panax ginseng root extract, which
activates intercellular communication,
improving the physiology of hair growth.
Altogether, the formula has six ingredients
combined to promote healthy brow hairs.



http://www.schwancosmetics.com/
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WORLDWIDE BOLOGNA

SKEAN BEAUTY SIKCOIN

By Design4beauty Srl

ABOUT THE COMPANY

Skean® is an Italian brand, launched in
November 2021, offering a simplified
approach to beauty. The brand features
a selection of highly effective products,
combining scientific research, clean
ingredients, and advanced formulations
for visible, lasting results. Skean®'s
philosophy is based on products
designed to cleanse, hydrate, and

protect the skin, keeping it

skin+clean, naturally

ITALY

HALL: 14

STAND NO: G20

WEBSITE: www.skeanbeauty.com

healthy and radiant. The formulations
are free from added water and enriched
with bergamot juice recovery, known for
its beneficial properties. Each product is
made with high-quality raw materials,
elegant packaging, and adheres to Clean
Beauty standards. Skean® stands out
for its  rigorous  clinical  and
dermatological testing, as well as its
commitment to sustainability.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

Sustainability is a fundamental value for
Skean®'s Essential line, which incorporates
innovative solutions to reduce environmental
impact through upcycling. The formulations
replace added water with Cytofruit Waters®, an
active recovery water from bergamot, obtained
from the fruit’s food processing. This ingredient,
rich in trace elements, provides the skin with a
toning  action  superior to traditional
demineralized waters, transforming a byproduct
into a valuable resource. The packaging also
reflects this philosophy: the boxes are made with
Crush Favini, an eco-friendly paper containing
citrus waste, which reduces the use of virgin
cellulose and enhances recovered materials.
Skean® combines science, nature, and
sustainability,  creating  high-performance
products that respect both the skin and the
environment.



http://www.skeanbeauty.com/
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WORLDWIDE BOLOGNA

TECHNATURE,

OEM/CDMO
Company

ABOUT THE COMPANY

Technature's ambition is to design,
manufacture, and package innovative
products to enhance the image of both
national and international brands we
collaborate with. This means that we
create both new products and new
trends while providing our clients with
comprehensive support, from the initial
idea to the finished and packaged
product.

Tech NATURE

PRIVATE LABEL MANUFACTURER

FRANCE

FRANCE

HALL: 20

STAND NO: A49

WEBSITE: www.tech-nature.com

Our areas of expertise encompass:
Peel-off masks, Ready-to-use masks,
Cosmetic powders, Various cosmetic
treatments, such as creams, gels,
serums, and hygiene products. We take
pride in our certifications from Ecocert,
Eve Vegan, Halal, Natrue, Ecovadis
Platinum and Bcorp, demonstrating our
commitment to high-quality standards
and ethical responsibility.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

A mission-driven company since 2023,
Technature has launched the WOW
Impact program, an ambitious initiative
that formalizes and integrates all the
company's commitments, actions, and
objectives in terms of sustainability.This
program is built around nine strategic
pillars, aligned with the United Nations
Sustainable Development Goals
(SDGs).- B-Corp certification, which

attests to Technature's ability to =

combine economic success with a
positive societal impact.- EcoVadis
Platinum Medal, placing Technature
among the top 1% of the world's most
sustainable companies.

Tech NVATURE

PRIVATE LABEL MANUFACTURER
raance

N

WOW IMPACT |

Together, let's shape
the future of cosmetics.

FULL SERVICE


http://www.tech-nature.com/
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WORLDWIDE BOLOGNA

THE SOMERSET

TOILETRY CO

ABOUT THE COMPANY

The Somerset Toiletry Co. creates high-
quality, beautifully packaged bath and
body products, blending luxury with
affordability. Proudly based in Somerset
UK, we craft collections inspired by
nature and tradition, using responsibly
sourced ingredients and innovative
designs.

FOCUS ON SUSTAINABILITY: PRODUCT

The Somerset Toiletry Co. proudly
partners with social enterprise BillyChip

and renowned graffiti artist Inkie to |

create a limited-edition "Soap with

Hope." The scented soap bar features |

Inkie's vibrant artwork, blending street
art with compassion. Also a handful of
hidden golden tickets have been hidden
in the soaps to claim a signed Inkie
print worth £100. Made with RSPO-
certified sustainable ingredients in
Somerset, all proceeds go to the
BillyChip Foundation. This meaningful
collaboration highlights the power of
art, sustainability, and kindness.

1 someRsE

THE SOMERSET
%.c 4 TOILETRY Co.

GREAT BRITAIN

HALL: 21

STAND NO: L13

WEBSITE: www.thesomersettoiletryco.co.uk

From indulgent hand creams to fragrant
soaps, our products are perfect for
gifting  or  everyday  pampering.
Established in 1999, we’re committed to
sustainability and spreading joy through
the art of self-care.

=7 -,
i HOPE.. ‘95_‘_



http://www.thesomersettoiletryco.co.uk/
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WORLDWIDE BOLOGNA

TOSLA

TOSLA

NUTRICOSMETICS

Nutricosmetics

ABOUT THE COMPANY

TOSLA Nutricosmetics is the leading
European manufacturer of beauty
supplements. With ¢cGMP and FSSC
22000 certifications, FDA registration,
and B CORP accreditation, the company
is easily trusted. Specialized in
researching, developing, and producing
high-performing liquid beauty
supplements, the company holds a great
emphasis on clinical studies and
quality. Tailored for premium beauty

SLOVENIA

HALL: 20

STAND NO: C44

WEBSITE: www.toslanutricosmetics.com

and wellness brands, the high-potency
formulations are concentrated in pure
actives and proven to bring the desired
results. All are sugar-free and come in a
liguid format which provides special
convenience and ease of use. Their
differentiation point is TASTE; thanks to
their award-winning VELIOUS™ flavor
technology. This innovation transforms
the taste of primary raw materials,
ensuring a delightful experience.

FOCUS ON SUSTAINABILITY: CORPORATE EDUCATION & AWARENESS

TOSLA Nutricosmetics, committed to
sustainability, launched the FORWARD project to

integrate environmental, social, and governance

(ESG) principles into their approach to

nutricosmetics. The project’s goals, among others,

include reducing their carbon footprint, supporting
local communities, and offering reliable, high-
quality products. With the aim to be the most
trustworthy partner and to continue leading the
beauty and wellness industry toward a more
greener future. To raise awareness about
sustainability, TOSLA hosted the Sustainable
Beauty Inside Out event, where industry experts
explored the latest trends and eco-friendly
practices in beauty and wellness. The event
featured four podcasts that explored various
topics, including regulations, brand discussions,
supply-side perspectives, and concluded with a
conversation with a plastics expert.



http://www.toslanutricosmetics.com/

UVIA

By Planbio
Cosmetics Srl

We are an innovative startup that
creates Premium products and services,
with  UVIA and UVIALAB brands, using
an organic and patented extract of Nero
di Troia pomace. Sustainability is the
basis of the production process, as in
line with the principles of the Circular
Economy, we recover waste material
from winemaking, giving it new life in
the form of a cosmetic extract.We have
an Italian patent, Patents pending

Our commitment to sustainability translates into
daily research and the recovery of raw materials
in the CIRCULAR ECONOMY sector. We strongly
believe in Lavoisier's motto, that in nature
nothing is created and nothing is destroyed, but
everything is transformed. Our CHARTER of
VALUES includes respect for the environment, as
we only use single-material packaging, easy to
recycle, and we do not laminate the cases and
advertising material, to make recycling easy.We
ENCOURAGE our customers to RETURN EMPTY
CONTAINERS to retailers, in exchange for a
DISCOUNT on the purchase of new products. We
have ELIMINATED all mini SAMPLES, at the same
time we provide customers with mini sizes in
glass in exchange for a small contribution, which
we return when the jar is returned to us.

PREMIUM COSMETICS

LONGEVITY AESTHETIC BEAUTY

ITALY

HALL: 14

STAND NO: G32
WEBSITE: www.uvia.it

in over 30 Countries and University
studies, which certify its effectiveness on
cells, in combating inflammation and
aging, as well as a very high antiseptic
activity.We have over 15 references, for
face, body, make-up and intimate
skincare, in addition to our Aqua di UVIA,
an absolute innovation in the spray water
sector.In 2024 we launched two important
projects:UVIALAB and UVIAgyn.



http://www.uvia.it/
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WORLDWIDE BOLOGNA

WHITE CASTLE e
By LA NORDICA S.r.1. WhieCaste
Con Socio Unico %"

ABOUT THE COMPANY

On the verge of its 60th anniversary, LA
NORDICA is a family-owned company now in
its third generation, proudly Italian. Under the
brand WHITE CASTLE, it offers solid and liquid
soaps, bath foams and salts, oils, body
creams, home fragrances, and much more.LA
NORDICA is a wellness and fragrance factory,
an artisanal workshop of exceptional quality
that employs industrial-scale

FOCUS ON SUSTAINABILITY: PRODUCT

At WHITE CASTLE, our love for animals goes
beyond avoiding animal testing. We are proud to be
among the first in the industry to create a line of
solid cleansers for the hygiene and well-being of
our four-legged friends. The PET LINE includes
three solid cleansers made with natural
ingredients. Each product features a natural active
ingredient derived from carbohydrate fermentation,
along with shea butter, panthenol, rice starch, and
organic extracts of calendula and chamomile.
These make the fur of dogs and cats soft and
shiny, hydrate their skin, and strengthen the skin
barrier. The line includes a shampoo, plus two
shampoo-conditioners—one specially designed for
puppies. The PET LINE by WHITE CASTLE stands
out for its gentle formulas, biodegradable
ingredients, minimal water use in production, and
eco-friendly, plastic-free cardboard packaging.

STAND NO: B1
WEBSITE: www.gflcosmetics.com

methodologies, producing over 2.5 million soap
bars annually. It stands out for its quality,
innovation,  rigorous internal  production
controls, and external certifications. The
company uses raw materials of natural origin,
adhering to strict safety standards and ethical
production practices. Guided by a strong vision
of environmental sustainability, it is committed
to renewable energy and sustainable raw
materials.



http://www.gflcosmetics.com/

ZIGNAGO ZIGNAGO VETRO
VETRO

[TALY

HALL: 15

STAND NO: C2-D1

WEBSITE: www.zignagovetro.com

ABOUT THE COMPANY

Zignago Vetro is a world leading glass
manufacturer for the markets of
Cosmetics & Perfumery and Food &
Beverage. ~ With  its  know-how,
excellence and specialization, the Group
is able to deal with any kind of request,
either for creative or productive needs,
covering every particular  market
segment.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS
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Door-to-door recycling project with glass
recycling companies. In 2022, Zignago Vetro
launched a unique project in ltaly involving
customers and stakeholders to increase and
improve the glass recycling chain. As part of
this circular model, the Group has established
relationships with a network of distributors to ,
source glass cullet (empty, broken or L
deteriorated containers that would be thrown £
away) directly from Zignago Vetro customers. iggal
Once the cullet has been collected in order to
minimise transport costs and CO2 emissions
these partners also take care of its transport to
Zignago \Vetro's cullet treatment centres
(Vetreco, Vetro Revet, Julia Vitrum), again
following proximity logic.

WORLDWIDE BOLOGNA



http://www.zignagovetro.com/
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